Dear guests,
On behalf of Her Royal Highness Princess Lolowa AlFaisal, Vice
chair of the board of trustees and the general supervisor of
Effat University, and Dr. Haifa Reda Jamal Al-Lail, President of
Effat University, it gives me a great honor to welcome you all to
today’s very special event.
Today’s event “The Good Concept Forum” is a student
initiative from EBSA (Effat Business Student Association). We
are very proud of such initiative that shows leadership, social
responsibility, and perseverance, three very important
characteristics we are looking at in Effat Graduates before they
leave the university with their degree to contribute to the
society and become ambassadors of Queen Effat Legacy. The

theme of the event is “Painting our Social Fabric” and the
forum is addressing a very sensitive and important thread in
the social fabric. The quality of the thread will determine the
quality of the society and Effat University is proud to see our
young daughters thinking about and discussing such an issue
very openly with exceptional frontrunners in the Saudi society.
I think we will have the opportunity to discuss this theme more
thoroughly during today’s program, but I would like to
introduce very briefly a matter for thought before we start the
program.
There are many globally accepted best business practices that
have proved their success in ensuring profit and business

growth. However, these practices ought to be looked at very
carefully before adopting them as the unique path to success.
One of these practices always triggers a storm in my thoughts
when I see it practiced by many businesses here in our local
and regional context. The practice I am talking about is the
“Fine Print”. And Let me just quote the definition that I got
from Wikipedia.
“Fine print, small print, or "mouseprint" is less noticeable print
smaller than the more obvious larger print it accompanies that
advertises or otherwise describes or partially describes a
commercial product or service. The larger print that is used in
conjunction with fine print is ingenuously used by the merchant
in effect to deceive the consumer into believing the offer is

more advantageous than it really is, via a legal technicality
which requires full disclosure of all (even unfavorable) terms or
conditions, but does not specify the manner (size, typeface,
coloring, etc.) of disclosure.
Fine print often says the opposite of what the larger print says.
Sometimes, television advertisements will flash text fine print
in camouflaged colors, and for notoriously brief periods of time,
making it difficult for the viewer to read.
The use of fine print has become a standard method of
advertising. The practice, for example, can be used to mislead
the consumer in reference to an item's price, its value, or the
nutritional content of a food product.”

This globally accepted business practice needs to be looked at
very cautiously before adopting it because it does not
necessarily fit within our values, because in our values
" "من غشنا فليس مناbased on the prophet’s (PBUH) saying.
Today’s forum has the goal to make us look at such practices
(threads) that are used globally and make us aware that we
need to pass them through a filter of our ethical values before
adopting them in order to guarantee the quality of the fabric.
Effat University is honored to hold such a discussion as part of
its social awareness and responsibility and we would like to
thank all the participants who accepted to be part of this
discussion and enrich it with their knowledge and personal
experience.

I would also like to thank the student organizers for their
professionalism and the department of PR & Communication
who played a major role in making today’s event happen.
I would also like to thank the sponsors of the event for their
continuous support to Effat.

Finally, to all those who contributed to the event, a deep
recognition to all.
I hope you will enjoy the program and leave the event with
some food for thought and energy for action.
Thank you.

